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Students will demonstrate their understanding of
the central idea by:
   1.

   2.

   3.

Tool

CENTRAL IDEA


	Specified Concept 1: [Causation]
	Specified Concept 2: [Responsibility]
	Specified Concept 3: [Form]
	Specified Concept 2 Description: Advertising can influence consumer choices
	Specified Concept 3 Description: Process of advertising
	Specified Concept 1 Description: Purpose of advertising
	Formative Assessment 1: Following a carousel activity, the students will answer comprehension questions on the positive and negative implications that advertising may have on society. 
	Formative Assessment 2: The students will write a respone to the book "Those Shoes" by Maribeth Boelts. 
	Formative Assessment 3: After watching several video clips on the different techniques used to produce a commercial, the students will demonstrate their understanding through a discussion. 
	Summative Task Description: Students will create an original advertisement/commercial based on a product of their choice.
	Assessment Tool Description: A teacher-created rubric and peer-evaluation will be used for assessment.
	Evidence 1: creating a persuasive advertisement
	Evidence 2: addressing the appropriate target audience
	Evidence 3: the ad/commercial must include a jingle and/or slogan.
	TransdisciplinaryTheme: [     HOW WE ORGANIZE OURSELVES]
	TransdisciplinaryThemeDescriptor:                            An inquiry into systems, structures, and networks through: 
                                     - interactions with and between social and ecological systems; 
                                     - approaches to livelihoods and trade practice;
                                     - representation, collaboration, and decision-making

	TransdisciplinaryDescriptors: 1
                       An inquiry into identity as individuals and as part of a collective through: 
                                 - physical, emotional and spiritual health and well-being; 
                                 - relationships and belonging; 
                                 - learning and growing
2
                 An inquiry into histories and orientation in place, space and time through: 
                           - periods, events and artifacts; 
                           - communities, heritage, culture and environment;
                           - natural and human drivers of movement, adaptation and transformation
3
                    An inquiry into the diversity of voice, perspectives, and expression through:
                              - inspiration, imagination, creativity; 
                              - personal, social, and cultural notes and practices of communication;
                              - intentions, perceptions, interpretations, and responses
4
                        An inquiry into the understandings of the world and phenomena through: 
                                  - patterns, cycles, systems; 
                                  - diverse practices, methods, and tools; 
                                  - discovery, design, innovation, possibilities, and impacts
5
                           An inquiry into systems, structures, and networks through: 
                                     - interactions with and between social and ecological systems; 
                                     - approaches to livelihoods and trade practice;
                                     - representation, collaboration, and decision-making
6
                       An inquiry into the interdependence of human and natural worlds through: 
                                 - rights, responsibilities, and dignity of all;
                                 - pathways to just, peaceful, and reimagined futures; 
                                 - nature, complexity, coexistence, and wisdom
7

	Grade Level: [Grade 4]
	Central Idea: Advertising influences the choices we make and values we hold within a society.


